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86 %
Digital projects have no 
measurable objectives

???



75 %
Banner campaigns  
efficiency is not 
improved during the 
time of campaign



87 %
Traffic dramatically 
drops after campaign is 
finished.



84 %
Innovations, experiements 
are not used at all



79 % Digital = Website + Banners



86 %
Other channels are not 
integrated with digital
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